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CYBHI Quarterly Public Webinar– June 12th, 2025

Now Viewing:

A clip about an allcove 
center in progress in 
Marysville, CA.

We will start the Webinar at 
approximately 3:05pm.
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CYBHI Quarterly Public Webinar– 
June 12th, 2025

Now Viewing:

“For Who You Are” shares a message 
about the importance of community 
for  LGBTQIA+ youth. 

The film was submitted to the Directing 
Change Film Contest, which asks youth 
to create 60-second films about mental 
health and suicide prevention.

We will start the Webinar 
at approximately 3:05pm.
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Agenda
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Initiative Wide Updates
Dr. Sohil Sud (CalHHS/CYBHI)
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Mental Health Awareness Month
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Pride Month
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Men's Health Month
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319K+
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Agenda
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Department of Health Care Services (DHCS) & 
Department of Managed Health Care (DMHC)

Rebecca Sterling
Assistant Deputy Director, Office of Strategic Partnerships
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BrightLife Kids and Soluna Impact Update

https://www.dhcs.ca.gov/CYBHI/Pages/B
HVS-Platform.aspx 

https://www.dhcs.ca.gov/CYBHI/Pages/BHVS-Platform.aspx
https://www.dhcs.ca.gov/CYBHI/Pages/BHVS-Platform.aspx


13 - 25 years0 - 12 years

BrightLife Kids, a CalHOPE program by Brightline, 
provides free behavioral health coaching to all California 
kids ages 0–12. No costs attached. 
No insurance required. No referrals needed.

● Private 1:1 coaching via video and secure chat
● Diverse coaches offering bilingual support
● On-demand digital resources
● Care Guides for complex needs and referrals

Soluna, a CalHOPE program by Kooth, is a confidential 
mental health platform for California teens and young 
adults — built to offer flexible, stigma-free support 
that’s easy to access and always free.

● 1:1 coaching via video, phone, or secure chat
● Diverse, bilingual coaches for inclusive support
● Interactive tools for self-guided growth
● Moderated forum for safe peer connection

Brightlife Kids and Soluna are CalHOPE programs funded by the Department of Health Care Services and powered by Brightline and Kooth Digital 
Health. Visit calhope.org to learn more about the initiatives.



California continues to set the national standard 
for behavioral health through the free, preventive, and early-
intervention virtual services — BrightLife Kids and Soluna.

→ Hear directly from youth and families in 
the new BrightLife Kids and Soluna
Impact Update (visit: 
https://www.dhcs.ca.gov/CYBHI/Pages/
BHVS-Platform.aspx) 

of BrightLife Kids 
users are satisfied with 
their experience 

of Soluna users 
would recommend it 
to a friend 

of children using BrightLife Kids 
reported meeting their behavioral 
health goals after using virtual 
coaching resources

of young people reported 
feeling less alone after 
using the Soluna app

BrightLife Kids users report it is their 
first and only source of behavioral health 
support

77%

Soluna users report it is their 
first contact with behavioral 
health services

50%

319,000+ California youth and families 
reached statewide

Soluna has a lot of resources 
that can better help me or 
others in one spot rather than 
going to different places…In the 
[Soluna] community, I find that I 
am, in fact, NOT alone or the only 
one struggling with mental 
health.”
- 21-YEAR-OLD

Working with our BrightLife Kids 
coach has helped us move from 
anxious to more confident when 
our daughter is having a rough 
time. I encourage any parent to 
utilize this support. We don’t 
have to do it ourselves.”
- PARENTS OF A 5-YEAR-OLD 
CHILD

99% 88% 82%97%

http://www.dhcs.ca.gov/CYBHI/Pages/BHVS-Platform.aspx
http://www.dhcs.ca.gov/CYBHI/Pages/BHVS-Platform.aspx
http://www.dhcs.ca.gov/CYBHI/Pages/BHVS-Platform.aspx
http://www.dhcs.ca.gov/CYBHI/Pages/BHVS-Platform.aspx
http://www.dhcs.ca.gov/CYBHI/Pages/BHVS-Platform.aspx


BrightLife Kids and Soluna have already reached 319,000+ youth and families 
statewide since launch in January 2024, with new users joining every day. 
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Introducing…

Dr. Tully, Ph.D. (they/them)
VP, Partnerships
tully@kooth.com

A CalHOPE Program



Soluna Platform
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Soluna provides free mental health support to all 13-25 year olds in California via 
smartphone, tablet, or web. Available in English & Spanish, Soluna includes self-guided 

resources & coping tools, peer community, and 1:1 coaching. 

Available in English and Spanish + phone coaching available in 17 Medi-Cal Threshold Languages

Self-guided 
resources & coping 

tools

Moderated, safe 
community forum for 

peer support

1:1 coaching 
10am-10pm 

[chat, video, phone]



When service users need more support, trained care 
coordinators ensure they receive the care they need 
via warm hand-offs to community resources and vetted 
Affiliate Network Partners

Care Navigation to Community Supports
28

Soluna’s Care Navigation Team connects 
youth to additional community supports

➔ Financial supports

➔ Food supports

➔ Housing supports

Soluna takes a whole-person approach to address 
Social Determinants of Health

➔ Transportation

➔ Traditional Healthcare

➔ Behavioral healthcare



Since its launch in January 2024, Soluna has 
reached Youth in all 58 counties in California

Soluna Expands Access to Behavioral Health Support

117k+
Californian Youth on Soluna as of 

May 31, 2025

Reporting period Jan 1, 2024 - May 31, 2025

5000+
1000-4999
500-999
100-499
50-99
1-49



By the numbers: Coaching & Care Navigation
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1,100+ 
Care Navigation cases supported to 
help connect youth with community 
based resources2

91% 
of Care Navigation cases involve a connection 
to clinical supports2

More than 1 in 3 
coaching users returned for more than 1 
coaching session since Launch1

Since launch, Soluna has delivered 
high-quality support in over 34k 
coaching sessions1 and provided 
concierge care navigation to over 
900 youth2 to address clinical needs 
and social determinants of health. 

1 - Reporting period Jan 1, 2024 - May 31, 2025
2 - Reporting period July 1, 2024 - May 31, 2025 (Care Navigation launched July 2024)

COACHING IMPACT



58%
of users are from under 
resourced communities1*

Since launching January 2024, Soluna has increased access to 
mental health supports for underserved California youth

Expanding Access to Care & Reaching Underserved Communities
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Service Users love 
Soluna Coaching:

46% 
of coaching sessions occur 
outside 
of 9-5pm1

* Defined by the Healthy Places Index

85% 
of coaching users meet at 
least one need during a single 
coaching session1

93% 
of coaching users reported 
they would recommend 
Soluna to a friend1

1 in 3 
Users wouldn’t have 
access to mental health 
support without Soluna2

50% 
Of users report Soluna is 
their first time accessing 
mental health services2

47%
of users identify as Latine / 
Hispanic1 

53%
of users identify BIPOC 
Youth1 

1 - Reporting period Jan 1, 2024 - May 31, 2025
2 - Soluna User Feedback Survey [Stellar] Fall 2024 eligible users in California



What Soluna Users Say
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Soluna has given me tools and resources, but 
beyond that built trust in myself to use these 
resources when I need it.” 

– Soluna user, age 25

I finally feel like I am able to talk to someone, and it 
takes a huge weight off my shoulders. Being able to 
talk to someone trained to help me for no charge is 
wonderful…”

– Soluna user, age 15

Soluna has helped me feel heard about my problems, 
learn how to change what I can and cope with what I 
can’t.”

– Soluna user, age 20

82%
have learned that they aren't 
the only one going through 
certain things or feeling the 
way they do1

1 - Soluna User Feedback Survey [Stellar] 2024 eligible users in California



Follow us on social for all the 
info you don’t want to miss!

Take Action
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@soluna_app @soluna.app @soluna

Visit solunaapp.com/impact to learn more.

http://solunaapp.com/impact


For more information go to: 
www.solunaapp.com

Thank you!
Together, 
we can change lives

http://www.solunaapp.com/


June 12, 2025 

SEL & Wellness Summit May 15-16, 
2025



SEL & Wellness Summit

» Hosted by the Sacramento County Office of Education (SCOE)
» May 15-16, 2025 at the SAFE Credit Union Convention Center in 

Sacramento, CA
» The Summit convened California's SEL “Catalyzers”—the leaders and 

practitioners responsible for advancing equity-focused social and 
emotional learning across the state through the CalHOPE project. 
Specifically:
• California County Office of Education leaders focused on SEL
• District and community SEL leaders
• Focal school leaders and staff
• Each California county will receive a guaranteed number of registrations 

with remaining registrations open to California’s education workforce



SEL & Wellness Summit

» The 2025 Summit theme was Relationship-Centered Schools
• Relationship-centered schools create environments where everyone feels 

known, respected, valued, and supported. Through feeling such 
connection, students and adults can together co-create vibrant, 
equitable learning communities. At the Summit, participants explored 
relationships as the foundation for equity, transformation, and 
integration.

» “No significant learning occurs without a significant relationship.” – 
James Comer

» This theme explored relationships as the foundation for equity, 
transformation, and integration.



SEL & Wellness Summit

» The SEL & Wellness Summit was funded through CYBHI's Mindfulness, 
Resilience and Well-being contract with SCOE

» DHCS shared materials at the Summit for various CYBHI workstreams, such 
as the virtual services platforms Soluna and BrightLife Kids

» Autumn Boylan, Deputy Director of the Office of Strategic Partnerships at 
DHCS, hosted a breakout session centered around the CYBHI Fee Schedule 
program, Certified Wellness Coaches, the Never A Bother campaign, as 
well as Soluna and BrightLife Kids in partnership with Noa Oldak-
Moradian

» Other breakout sessions focused on building sustainable school 
leadership, fostering belonging through dignity, healing through 
connection, mindfulness and educator well-being, peer-to-peer programs 
to support SEL and wellness, empowering equity, and more.



June 12, 2025 

CYBHI Fee Schedule Program 
Updates



CYBHI Fee Schedule Program Snapshot
494* LEAs and 
IHEs directly 
signed up for 

the program (as 
independent or 
Lead LEA/IHE) 

209 additional 
LEAs 

participating as 
a Consortia 

member

COEs, LEAs, and 
IHEs from 

56 counties 

331 LEAs/IHEs 
have executed 
the PPA with 

DHCS

191 LEAs/IHEs 
executed DUAs 
with Carelon BH

62 LEAs/IHEs 
have submitted 
provider roster 
data (i.e., SPI 

roster) to CBH

32 LEAs have 
submitted 

student health 
insurance data 
(i.e., student 

batch 
registration)

21 LEAs have 
submitted claims

(as of 6/4/25) 

Approximately 
$539,000 is the 

total value claims 
of claims 

submitted 
(as of 6/4/25) 

Over $218k 
claims 

reimbursed 
(as of 6/4/25) 

*Cohort 4 (196 LEAs/IHEs) starts in July 2025

Check out DHCS’ Fee Schedule program webpage for updates or email us at 
DHCS.SBS@dhcs.ca.gov to be added to our listserv and weekly newsletter distribution list!

https://www.dhcs.ca.gov/CYBHI/Pages/Fee-Schedule.aspx
mailto:DHCS.SBS@dhcs.ca.gov


CYBHI Fee Schedule - Claims Submission 
Champions

The top 5 LEAs with the highest claims volume (as of 06/4/25) are: 
1.Riverside County Office of Education (approx. $139k) 

2.Enterprise Elementary School District (approx. $123k)

3.Fresno County Superintendent of Schools (approx. $68k)

4.Monterey Peninsula Unified School District (approx. $45k)

5.Santa Rose City School District (approx. 38k)



Claims Submitted by Cohort

» Below is the breakdown of claims submitted (% of total) by 
Cohort: 
» Cohort 1: 79% of claims submitted
» Cohort 2: 12% of claims submitted
» Cohort 3: 9% of claims submitted



Claims Submission Details
» Approximately $539k worth of claims have been submitted (a 241% 

increase in claims submitted since 4/30/25) by LEAs to Carelon 
Behavioral Health (CBH) for payment, including:
» Open (not yet adjudicated; approx. $277k or 51% of total claims submitted),
» Paid (approx. $218k or 40% of total claims submitted); and, 
» Denied claims (approx. $44k or 8% of total claims submitted)

» CBH’s average turn-around time from submission of a Clean Claim (i.e., a 
payable claim) to payment date (i.e., check date) is 10 calendar days. 
» CBH has up to 45 calendar days to pay the claims in accordance with state 

law. 
» CBH has met the statutorily required claims payment timeline for 98% of 

claims paid. 



Claims Denials
» For denied claims (8% of total claims), the most common reasons for denial include:

• Submission of duplicate claims (5% of denied claims); 
• Rendering provider (i.e., the individual person actually delivering services to a 

student) is not listed on the claim, as required (41% of denied claims); 
• Rendering provider’s National Provider Identifier (NPI) is missing from the claim 

(31% of denied claims); and, 
• Service address, or location where the service was provided, was not included on 

the LEA/COE’s roster submission (13% of denied claims).

» For most of these denial reasons, the claims can be resubmitted once corrections are 
made by the LEA/COE. CBH’s representatives are working with LEAs and COEs to 
make necessary corrections and resubmit. Of the denied claims (as of 5/14/25): 
• 44% have been resubmitted and subsequently paid
• 22.5% are ineligible for payment (i.e., duplicate claim, misrouted claim/not CYBHI)
• 34% can still be resubmitted for payment by the LEA once the claim is corrected



Cohort 1 CYBHI Fee Schedule Progress
Steps to Submitting Your First CYBHI Fee Schedule 
Claim Cohort 1 LEA Progress

Step 0: PPA executed with DHCS 41/46 LEAs

Step 1: DUA executed with CBH 41/46 LEAs

Step 2: Secure File Transfer Protocol (sFTP) 
account setup 42/46 LEAs

Step 3: Provider/Practitioner Roster (aka SPI file) 
successfully submitted to CBH 35/46 LEAs

Step 4: Student Batch Registration file 
successfully submitted to CBH 21/46 LEAs

Step 5: Claim submitted through Availity account 16/46 LEAs



Fee Schedule LEA/IHE Progress Survey
» In May 2025, DHCS sent a survey to all LEA/IHE Cohort participants to check-in on LEA 

expectations and progress toward implementing the Fee Schedule program

Total Cohort Respondents = 155
Cohort 1 = 20; Cohort 2 = 37; Cohort 3 = 24; Cohort 4 = 74



2025 CYBHI Fee Schedule Program Manual Update

» DHCS released a draft version of the CYBHI Fee Schedule Program Manual 
for LEAs and IHEs in May 2025

» DHCS is finalizing the Manual revisions based on feedback from LEAs and 
IHEs and anticipates posting the Manual by Friday, June 20, 2025, on the 
DHCS CYBHI Fee Schedule program webpage 
at https://www.dhcs.ca.gov/CYBHI/Pages/Fee-Schedule.aspx

https://www.dhcs.ca.gov/CYBHI/Pages/Fee-Schedule.aspx


Participation of Community-Based Providers in 
the CYBHI Fee Schedule program

» DHCS published guidance for the participation of community-based providers in the 
CYBHI Fee Schedule program 

» The guidance details requirements and pathways for community-providers in two 
categories: 
• Embedded providers or practitioners – including but not limited to community-

based providers, clinics, or individual licensed behavioral health practitioners that are 
contracted to provide medically necessary services on behalf of the LEA or IHE; and/or, 

• Affiliated providers or practitioners – including but not limited to community-based 
providers, clinics, counties, or individually licensed behavioral health practitioners to 
which the LEA or IHE refers students for services but does not have a formal agreement 
or financial relationship (for direct services). 

• NOTE: To clarify, a provider could still be considered an “affiliated provider” if 
it has a contract or formal agreement with an LEA or IHE, but the contract is 
not for direct services and/or does not provide for reimbursement for 
outpatient behavioral health services covered under the CYBHI Fee Schedule 
program

https://www.dhcs.ca.gov/CYBHI/Documents/DHCS-CYBHI-Fee-Schedule-Program-Participation-of-Community-Providers.pdf


Steps to Participation for Community-Providers

Embedded Providers 
• Have a contract with an LEA and/or IHE to 

provide direct CYBHI Covered Services to 
students enrolled in the LEA

• LEA/IHE adds the community-provider 
(individual, group, or organizational) to its 
SPI Roster

• Community-provider completes SPI roster 
with practitioner level detail

• LEA/IHE submits claims for 
reimbursement and pays community-
provider in accordance with its contract

Affiliated Providers 
• Does NOT have a contract with an LEA 

and/or IHE to provide direct CYBHI 
Covered Services to students enrolled in 
the LEA

• LEA/IHE adds the community-provider 
(individual, group, or organizational) to its 
SPI Roster

• Community-provider completes a PPA 
with DHCS

• Community-provider completes DUA, SPI 
roster with practitioner level detail, 
submits student health insurance data, 
and completes all onboarding directly 
with CBH

• Community-provider submits claims for 
reimbursement to CBH

NOTE: LEAs and/or IHEs must formally designated community-providers as 
eligible participants in the CYBHI Fee Schedule program 

https://www.dhcs.ca.gov/CYBHI/Documents/CYBHI-Fee-Schedule-Scope-of-Services-Rates-and-Codes.pdf


Statewide Affiliated Providers
» A “statewide affiliated provider” may be eligible to participate regardless of the status of 

the LEA or IHE’s participation in the CYBHI Fee Schedule program, meaning the “statewide 
affiliated provider” could be designated by an LEA or IHE that is not yet a part of an active 
cohort and/or has not yet started submitting claims as part of the CYBHI Fee Schedule 
program. 

» These statewide affiliated providers must meet the following criteria to be eligible: 
» The provider must serve multiple LEAs across two (2) or more counties. 
» The provider must not be located at a single fixed location but serving students at 

multiple sites (or via telehealth) across the state. For example, DHCS would not 
consider a provider that has only one clinic or facility-based site to be a “statewide” 
provider that meets this criterion even if that provider served multiple LEAs across 2 or 
more counties.  

» The provider must submit to DHCS a letter from each LEA and/or IHE that “designates” 
the provider as an affiliated provider of the LEA. If the LEA or IHE signs a designation 
letter, they do not have to also add the provider to the LEA/IHE’s SPI roster. 



CYBHI Fee Schedule and CWC Services
CWC Services - Procedure Codes and Rates 
The table below details the procedure codes and rates for CWC Services.  

Procedure code Service description Reimbursement 
Rate 

0591T Health and well-being coaching, face to 
face, individual initial assessment 

$66.24 

0592T Health and well-being coaching, face to 
face, individual, follow-up session, at least 
30 minutes 

 

$41.08 

0593T Health and well-being coaching, face to 
face; group (2 or more individuals) at least 
30 minutes 

$12.45 

 



Materials for Parents, Caregivers and Families 
about the CYBHI Fee Schedule program – How 

to Explain Health Insurance Requests
» DHCS published a flyer and a brochure (in both 

English and Spanish) that aims to explain to parents 
and caregivers why LEAs are requesting their 
students’ health insurance information as part of 
the CYBHI Fee Schedule program. 

» DHCS is also working with a creative firm called 
attn to develop  campaigns that will be rolled out in 
August for Back-to-School via social media, radio, 
streaming, etc. 

» For all parent/caregiver facing materials, DHCS is 
working with COEs and LEAs to obtain feedback on 
messaging and content

https://www.dhcs.ca.gov/CYBHI/Documents/CYBHI-Fee-Schedule-Program-Parent-and-Caregiver-Flyer.pdf
https://www.dhcs.ca.gov/CYBHI/Documents/CYBHI-Fee-Schedule-Program-Parent-and-Caregiver-Brochure.pdf
https://www.dhcs.ca.gov/CYBHI/Documents/CYBHI-Fee-Schedule-Program-Parent-and-Caregiver-Flyer-Spanish.pdf
https://www.attn.com/


Cohort 5 Application is LIVE Now

 The fifth cohort of the CYBHI Fee Schedule program is open to all LEAs and IHEs that seek to 
start billing in January 2026 (or upon completion of pre-requisite onboarding).

 The Readiness Application must be completed via SurveyMonkey by 5:00 PM on July 31, 
2025.
 Please save your responses as you draft them as SurveyMonkey may log you out and delete your 

progress after 30 minutes of inactivity. 
 Applicants may select to apply an Independent LEA/IHE, Consortium Lead, or Consortium Member. 

 Please see the definitions below:
 Independent: You will submit data and claims directly to the Third Party Administrator (TPA), 

and receive funds back from the TPA for only your LEA/IHE.
 Consortium Lead: You will submit data and claims directly to the TPA on behalf of other 

LEAs/IHEs, and receive the funds back for all members of your consortia.
 Consortium Member: You will not directly receive funds from the TPA. The Consortia Lead will 

receive funds on your behalf.

https://www.surveymonkey.com/r/CYBHIFSCohort5


Upcoming CYBHI Fee Schedule Program 
Webinars

» DHCS will host a public webinar to highlight CYBHI Fee Schedule program policy and 
programmatic updates:
• Thursday, August 7, 2 – 3:30 p.m.
• Wednesday, September 10, 2 – 3:30 p.m.

» A link to sign up for each webinar will be posted in the chat and also available on the 
DHCS CYBHI Fee Schedule program webpage: https://www.dhcs.ca.gov/CYBHI/Pages/Fee-
Schedule.aspx 

» Each webinar will offer the same information- feel free to choose the time that works best 
for you.

» Both webinars will be recorded and the recordings will be made available to the public.
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Department of Health Care Access and 
Information (HCAI)

Dr. Sharmil Shah
Branch Chief, Behavioral Health & Policy



56

Wellness Coaches
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Cumulative # of Certified Wellness Coaches
2,178
Certified Wellness 
Coaches
(as of 5/27/2025)
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• Wellness Coaches are required to recertify every 2 years by 
completing 20 hours of continuing education

• First cohort of Wellness Coaches will begin recertifying in early 2026

• HCAI providing numerous resources to inform Coaches and employers 
of this policy

• Webpage scheduled to launch mid-June

• Webinar targeted for late June / early July

• Office hours to address questions and offer support

• Customer service team to support with applications

Wellness Coach Recertification Update
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Wellness Coach Scholarship 
Cycle 2

• HCAI received a robust response to Cycle 
2 of the Wellness Coach Scholarship.  In 
April, HCAI notified 440 awardees.
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Broad Behavioral Health
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Behavioral Health Scholarship Program (BHSP)

• Provides financial support and 
educational assistance to aspiring and 
current behavioral health professionals in 
California

• Award Amounts: Up to $35,000 for 
undergraduate students; up to $25,000 for 
certificate and graduate students

• 2025 Application Cycle: 
• Awardees and funding: 491 

individual awardees, totaling $12.7M
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What is Open Doors?

• 4-year project grant-funded by 
Department of Health Care Access 
and Information (HCAI)

• Component of Children and Youth 
Behavioral Health Initiative (CYBHI)
• Grantee: The Catalyst Center
• Advisors: National Council on 

Mental Wellbeing

JSIY/SUD BH Training
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What is Open Doors?
• Training to build communities’ capacity to support all youth 

across California
• Offered at no cost to adults who encounter youth in their daily 

lives with an emphasis on those adults without clinical training
• Open Doors is developed with a special focus on those who serve 

youth at risk of or currently impacted by:
 Substance use disorder
 Juvenile Justice system
 Child Welfare system
 Housing insecurity

JSIY/SUD BH Training
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JSIY/SUD BH Training Types

• Core Training Program
• The core training program is 

intended for adults who 
regularly interact with children 
and youth and do not have 
medical or behavioral health 
training. 

• Program launched on March 
31st 

• Core Training is currently 
booked through October 2025

• Train-the-Trainer Program
• The train-the-trainer training 

program is intended for 
adults who have the desire 
and ability to develop the 
skillset necessary to provide 
the core training to the 
intended audience.

• Program anticipated to 
launch on August 27th 
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• Visit the Open Doors Training website 
to learn 
more: https://opendoorstraining.org/

• Sign up for program updates using the 
interest form: https://opendoorstrainin
g.org/interest/

JSIY/SUD BH Training

https://opendoorstraining.org/
https://opendoorstraining.org/interest/
https://opendoorstraining.org/interest/
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• To address the national shortage of diverse mental health clinicians, the 
Child Mind Institute (CMI) partnered with HCAI/CYBHI through a $25M 
contract to launch the Youth Mental Health Academy (YMHA).

 
• The Youth Mental Health Academy (YMHA) is a 14-month program for 

students interested in mental health careers. 
• In the first summer, students explore key mental health topics and wellness 

practices. 
• In the second, they gain real-world experience through internships in clinical, 

research, or media settings. 
• Note: This is the third and final summer of this program.

Youth Mental Health Academy (YMHA)

What is Youth Mental Health Academy (YMHA)?
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• YMHA has received over 6,000 applicants including 1,500 
students

• Over 45 classrooms (including virtual classrooms via Kumospace)

• Expanded to cover the entire state of California including locations 
in the following Counties: Los Angeles, Riverside, San Bernardino, 
San Diego, Alameda, Contra Costa, Sacramento, Kern County

Youth Mental Health Academy (YMHA)

Summer 2025
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Youth Mental Health Academy (YMHA)

• Summer I: Academic 
Enrichment Details 

• Staff Training (Virtual)
• Dates: June 10th – June 20th 

• Summer I: Academic Enrichment
• Dates: June 23rd – July 24th  
• Capstone Presentations: July 

24th 

• Kumospace 
• Kumospace will serve as the 

designated platform for the YMHA 
virtual pilot, offering an engaging and 
interactive environment designed to 
foster learning, connection, and 
community-building among students 
in a dynamic manner. 

• This pilot will also enable a thorough 
evaluation of the platform’s 
effectiveness in enhancing virtual 
engagement and promoting 
accessibility

https://www.kumospace.com/
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Youth Mental Health Academy (YMHA)

• Project AQUA: Classroom Interns
• The YMHA team created Project 

AQUA, an AI tool designed to evaluate 
how consistently and effectively the 
summer curriculum is delivered across 
classrooms.

• YMHA interns will assist classrooms 3 
days/week by recording discussions 
and observing engagement, while CMI 
will use AI to analyze the collected data 
and evaluations.

• 2025 Internship Details
• Dates: July 7th – August 8th 

• Placements: 102

• Intern Spots: 723 (avg. 7 
interns/placement)

• Location: Placements offered statewide 
across Southern, Central, and Northern 
California, as well as virtual internships 
accessible to all. 

Internships
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• Visit the Youth Mental Health Academy 
(YMHA) website to learn more:
https://childmind.org/youth-mental-
health-academy/ 

Youth Mental Health Academy 
(YMHA)

https://childmind.org/youth-mental-health-academy/
https://childmind.org/youth-mental-health-academy/
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Contacts and Resources

https://hcai.ca.gov/mailing-list/

Contact Us:

BHPrograms@hcai.ca.gov for Behavioral Health program Questions

Sign Up to our Newsletter:

WellnessCoach@hcai.ca.gov for Certified Wellness Coach Questions

Visit Us:

https://hcai.ca.gov/workforce

https://cawellnesscoaches.org
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California Department of Public Health (CDPH)
Office of Health Equity (OHE)

Terica Thomas
Health Program Manager II, CDPH-OHE
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Public Webinar
June 12, 2025

California Department of Public Health 
Office of Health Equity 

Take Space to Pause Campaign



Purpose and Agenda
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Purpose: To share an update on the Take Space to Pause campaign, specifically work done for 
May Mental Health Awareness Month and LGBTQ+ Pride Month.

Agenda
1. Campaign Goal 
2. Campaign Strategy
3. Campaign Updates: 

a. May Mental Health Awareness Month 
b. LGBTQ+ Expansion including Pride Month Activations
c. Upcoming Sponsorships / Events

4. Closing



Campaign Goal
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Global Goal: To improve youth (13-17 yrs) mental health outcomes by: 

● Reducing stigma surrounding mental health
● Increasing mental health literacy
● Promoting early help-seeking behaviors

Expected Outcome: To reach California youth and see a measurable increase in 
awareness, understanding, and positive behavioral intentions related to mental 
health over the next 12 months.



● May Mental Health Awareness Month
○ 19 organizations participated

● Radio interviews 
○ 7 grantees are participating

● Campaign collaboration & amplification
○ General campaign
○ LGBTQ+ Pride events

Community Alliances for Local Impact (CALI)
Working together to amplify all campaign efforts.

African Communities Public 
Health Coalition

Indian Health Council



Teens affected by 
past trauma (ACEs)

Teens struggling with 
negative emotions and 

behaviors

Youth (0-25) and caregivers 
of youth before, during, and 

after a crisis 

CDPH-OHE
Statewide Campaign and Local-Level 

Campaigns focusing on reducing stigma 
surrounding mental health and increasing 

help-seeking behavior and wellness 
support amongst the most underserved 

and marginalized populations.

CDPH-OSG
Campaign focuses on increasing public 
understanding of Adverse Childhood 
Experiences (ACEs) and toxic stress. 

CDPH-OSP
Increases knowledge and awareness of suicide 
warning signs, crisis lines, and other sources of 
supports among youth, young adults, and their 

caregivers through youth co-creation and 
storytelling. 

Each campaign has a unique focus but they work synergistically together to meet all needs. 

California’s Comprehensive Youth Mental Health Model

79

CALI
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Mental Health Awareness Month
● Take Space to Pause Weekly 

#OneThing posts
● Youth Co-Lab #OneThing videos
● Grantee youth #OneThing 

videos
● Social Media Posts with Local-

Level Grantees
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http://drive.google.com/file/d/1ucxpzjifqDMvSFK3EKJosMDh2NIc03cL/view


LGBTQ+

82
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Paid Media 
Tactics & 
Channels 

InfluencersPride 
Activation

LGBTQ+
Landing 

Page

TSTP 
LGBTQ+ 
Creative 

Extension

Community 
Engagement

LGBTQ+ Outreach Plan
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LGBTQ+ Creative: Flagship Video

● Insight: Stress often feels manageable at 
first, but the more we ignore it, the more it 
piles on until we reach a breaking point.

● Human Truth: We don’t realize how much 
we’re holding onto until it’s too much to 
bear.

Don’t Store It 








LGBTQ+ Creative

Instagram + Snapchat Single Image Ad Snapchat, Facebook, Instagram Instagram Carousel 

1 2 3 4 86



jakobejayjeffreyte muabymax sativadiva1997 barleybim

cashmonetdragxreyyexo jesse jaggers davidjohnbier amandaxquach
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LGBTQ+ Influencers

https://www.tiktok.com/@jakobejay
https://www.tiktok.com/@jeffreyte
https://www.tiktok.com/@muabymax
https://www.instagram.com/sativadiva1997/?hl=en
https://www.tiktok.com/@barleybim
https://www.instagram.com/cashmonetdrag/?hl=en
https://www.instagram.com/xreyyexo/reels/
https://www.instagram.com/jessejaggers/?hl=en
https://www.instagram.com/davidjohnbier/
https://www.instagram.com/amandaxquach/


Pride Events 

● WeHo (5/30 - 6/1)
● Sonora (6/1) 
● Chico Pride (6/7)
● Turlock (6/7) 
● Sac Pride (6/14 - 6/15)
● Ceres (6/14)
● Modesto (6/21), Coulterville (6/21), Merced 

Youth Prom (6/21)
● Merced Pride (6/22)
● Waterford (6/28)
● San Diego Pride (7/19 - 7/20)
● Sonora TGI Pride (08/01), Merced TGI Pride 

(08/23), Modesto TGI Pride (08/30), Murphy's 
Pride (09/07), CalPride Anniversary Pride 
(10/11)
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Station 1
“Move Through It”

A ping pong physical activity 
to get the body moving

Anchor Station
“Pause Pod”

Learn about the Stress 
Response and Calming 

Response 

Station 3
“Talk Through It”

A visual display showing off 
who is their emotional 

support

Four activities about our 
stress response and how 
to activate our calming 
response

Station 2
“Think Through It”

A positive affirmation 
photobooth Takeaways

Pause Plan
 and prizes 
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MAP OF LGBTQ+ 
SPONSORSHIPS

Sacramento Pride: 6/14-15

Stockton Pride: 10/4
San Joaquin Pride Center

WeHo Pride: 5/30-6/1

San Diego Pride: 7/19-20

Chico Pride: 6/7
Partnering with Stonewall Alliance Center

Palm Springs Pride: 11/6-9

Modesto w/ CalPride: 6/21 & 8/30 (TGI)

Southern Humbolt Pride: 
6/28 Redding Pride 6/8 - 6/14

Del Norte ATL Pride 6/21

Dodgers Pride Night: 6/13
Partnering with CORE/THRIVE

Turlock w/ CalPride: 6/07
Ceres w/ CalPride: 6/14 Madera w/ CalPride: 6/22

Sonora w/ CalPride: 6/1 & 8/1 (TGI)

Merced w/ CalPride: 6/22 & 8/23 
(TGI)
Waterford w/ CalPride: 6/28

Coulterville w/ CalPride: 6/21



Map of CALI Campaigns



Other Events 



Media Platforms Key Performance Indicators

Paid Digital Media Summary To Date

Reporting Period: 11/18/24 - 
5/4/25



Preliminary Evaluation Results

• 47% of youth across California had already seen or heard of Take Space to Pause.

• Awareness among youth involved with the justice system — one of our highest-risk groups — reached an impressive 
67%.

• The campaign is already reducing stigma and influencing behavior. We saw significant increases in key coping skills the 
campaign promotes.

• Youth who were exposed to the campaign were more likely to reframe negative thoughts, spend time being active or 
outdoors, and — most importantly — make a plan in advance for stressful moments, then actually use it when stress 
hits.

• That kind of early impact is powerful. Take Space to Pause is doing more than raising awareness — it’s helping lay the 
foundation for a more mentally healthy generation of California youth. 



Campaign information & brand assets
● Brand guidelines
● Campaign overview document

Campaign promotion
● Virtual meeting backgrounds
● Campaign posters
● Social media posts

Audience handouts
● Conversation guide for caregivers
● Stress response 101 
● Teen mental health resources
● Palm card

96

Toolkit Materials

To order Toolkit Materials, email info@TakeSpaceToPause.org 9



TakeSpaceToPause.org/LGBTQ
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Follow us @TakeSpacetoPause

Visit Our New    Landing Page → 

Listen to our Spotify Playlist: 
Press Play, Take Pause 

97

https://www.instagram.com/takespacetopause
https://www.youtube.com/@TakeSpacetoPause
https://www.tiktok.com/@takespacetopause
http://drive.google.com/file/d/14JvvjaIPy3cnxZRI0NUKo0FXOE3T5Jjc/view


Questions?
Email info@takespacetopause.org

98
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California Department of Public Health (CDPH)
Office of Suicide Prevention (OSP)

Sara Mann
Program Manager



Never a Bother: 
Year 1 and Beyond

June 2025

© 2025 California Department of Public Health. Funded under contract #22-10895.



Youth Suicide Prevention Media and Outreach Campaign
Never a Bother offers suicide prevention resources for youth, their peers, and 
caregivers via campaign website. 

○ Videos on 988, youth suicide prevention PSAs, stories from youth with 
lived experience, and guidance for caregivers all found on the Never a 
Bother YouTube page.

○ Paid media and grantee project sunsetting June 30, 2025. For more 
information on local organizations working on mental health and suicide 
prevention, visit The Center at Sierra Health Foundation website.

Website resources, including videos, toolkits, and printable material 
will remain available!

https://neverabother.org/
https://www.youtube.com/channel/UCyrcE9JrQGuQLfeD3wXXYTQ
https://www.youtube.com/channel/UCyrcE9JrQGuQLfeD3wXXYTQ
https://www.shfcenter.org/programs-and-initiatives/youth-suicide-prevention-media-and-outreach-campaign/







Thank you, 
Paris and Impact Sac!

© 2025 California Department of Public Health. Funded under contract #22-10895.



Never a Bother – Our Impact to Date

https://www.youtube.com/watch?v=pKqt8Q90JOc
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Office of the California Surgeon General
Live Beyond Campaign Update

Civilian Agency
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Live Beyond Campaign Update
Berit Mansour, CalHHS
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• 1 billion+ paid and organic social media impressions since May 2024 launch
• 2 million+ individuals have accessed Live Beyond resources on our website, with 22% of traffic 

on Spanish language content.
• 40+ event sponsorships/activations across California diverse and rural communities, including 

Mental Health Awareness Month event series.
• More than 7,000 engagements across organic social media channels, including “likes”, shares, and 

comments. 
• 20+ unique earned media placements resulting in more than 700 million potential earned 

impressions, including:
• The Bay Area Reporter (Guest Opinion: How Californians can live beyond adversity)
• The Sacramento Bee (We survived some rocky childhood moments. Now, we’re trying to help other 

Californians)
• The Sacramento Observer (PBS ‘Library Guy’ Mychal Threets Inspires Youth To ‘Live Beyond’)

How has Live Beyond been doing?

https://www.ebar.com/story/338325/redirect
https://www.sacbee.com/opinion/op-ed/article289014724.html
https://www.sacbee.com/opinion/op-ed/article289014724.html
https://sacobserver.com/2025/05/mychal-threets-library-fame/
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Mental Health Awareness Month
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MHAM Resources
Both new and existing Live Beyond 
resources were provided as part of a 
MHAM toolkit, including:

● Posters for libraries about safe, supportive spaces 
● Palm card about safe, supportive spaces and 

PCEs 
● One-pager on how to activate a Live Beyond 

event at their site
● Bookmark with QR code to Palace for free e-

books or audiobooks with library card 
● ACEs and toxic stress palm card 
● Stress Buster pocket card 
● Journals 
● Fact sheets
● Accessing Help Patient Guide 
● Stickers 
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MHAM Activations
Live Beyond hosted a series of mental health 
awareness month events at libraries across the 
state, amplifying key mental health resources to 
overcome and help heal from the effects of ACEs 
and toxic stress. 1000+ people were reached at: 
● Lincoln Public Library (north of Sacramento) in 

partnership with influencer ‘Mychal the Librarian’
● Mission Viejo Library (SoCal region)
● South San Francisco 
● Fresno County Libraries

● All 36 Fresno libraries provided physical 
materials and guidance for activating 
independently, including all Fresno libraries, 
Fresno school libraries, and juvenile justice 
system in Fresno.
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‘BookTok’ Influencers Activated in May
● In theme with MHAM library activations, Live Beyond activated 4 ‘BookTok’ and 

other reading influencers, including Mychal the Librarian & Levar Burton!

@mychal3ts @vinopapi23 @afhayes @levar.burton
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Booklist Page Updates
● Booklist page includes curated books about overcoming 

adversity
● Recently evolved to include videos of youth discussing a 

book that helped them heal.
● Now also includes interactive quiz to guide people to 

book recommendation.
● See more at livebeyondca.org/booklist 

http://livebeyondca.org/booklist
http://www.youtube.com/watch?v=17Rz4bWLaLk
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Refreshed UGC on Social Media
● Mental health month clips from various 

youth advisors are shared on Live Beyond 
social media throughout May and beyond.

● Check it out, and please share!

http://drive.google.com/file/d/13itX_YNjr1UjfXLE2vqP4IrgrEkx7yxY/view
http://drive.google.com/file/d/1PlWznM6cMmAPpMTffm8jbZRx9KbJOpnO/view
http://drive.google.com/file/d/1EA62xr6uOsHOVLeC9YSSb-qPh5fvqPgH/view
http://drive.google.com/file/d/1MWJAxvoGE05CPXvXbOA1sPRd3xuzR-5k/view
http://drive.google.com/file/d/1T2MA1he3Bbv7OglK-a3esmaUcF88IHiy/view
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What’s Next?
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Pride Month Happenings!
• Exhibiting/sponsoring San Diego Pride 

Festival, and Sol Collective ‘Queerly 
Beloved’ event.

• Partnership with youth advisors on UGC 
content with videos for social media 
addressing this community, and allies.

• All content considers the range of emotions 
people may be feeling during this time, and 
encourages leaning into community and 
stress busters for support.

• Op-Ed co-authored by youth advisor and SME 
about ACEs through LGBTQIA+ lens 



Upcoming
Events

• CMHACY Conference: 6/10 - 6/13
• American Indian Summer Institute: 6/22-6/27
• UNITY Conference: 6/27-7/1
• SBCSS Wellness Conference: 7/9 - 7/11
• SistaBees Central California Leadership 

Summit: 7/18 - 7/20
• Catalyst Center Training: 7/24
• Fresno American Indian Health Project 

Gathering of Native Americans: July
• RAND Evaluation of “Live Beyond” study 

results publish: 7/25
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Follow Live Beyond on Social! 

Visit our expanded website: livebeyondCA.org

Instagram: @LiveBeyondCA

TikTok: @LiveBeyondCA

Facebook: Live Beyond Campaign

YouTube: @LiveBeyondCA
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California Department of Public Health (CDPH)
Office of School Health (OSH)

Dr. Amanda Mangurten
Lead School Health Researcher



Updates
Office of School Health

https://training.acesaware.org/aa/alt/detail?id=2162


Office of 
School Health
Supporting local education and 
health partners to improve 
health, safety, and well-being for 
students, staff, and surrounding 
communities across California’s 
10,000+ schools.

What We Do:
• Develop and provide scientific guidance and policies and 

statewide standing orders 
• Support school-based and school-linked health centers
• Facilitate collaboration between and among state and 

local education and health partners​
• School health information distribution email list, biweekly 

informational webinars, and technical assistance inbox

Connect with Us!
• Email us: SafeSchoolsTeam@cdph.ca.gov 

• Ask to join our email list for weekly Notes emails 
and invitations to our Office Hours webinars, or 
send us questions about health, safety, and well-
being in schools

• Visit our website: https://schools.cdph.ca.gov/ 
• Check out the resources and information on our School 

Hub: https://schools.cdph.ca.gov/ 
126

mailto:SafeSchoolsTeam@cdph.ca.gov
https://schools.cdph.ca.gov/
https://schools.cdph.ca.gov/


CDPH Guidance & Resources
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Office of School Health – Safe Spaces Update



Coming Soon!
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• 50-minute training to meet the 
requirements of SB 153

• By July 1, 2029, 100% of certificated and 40% of classified 
school staff in settings that include any grades from 7 
through 12 inclusive shall complete training that: 

• includes the unique risk factors and warning signs of 
behavioral health problems in adolescents, 

• builds understanding of the importance of early 
intervention, 

• and teaches employees how to help an adolescent in 
crisis or experiencing a behavioral health challenge, 
including guidance on when to make referrals

• Online, self-paced, free!
• Available Summer 2025

https://legiscan.com/CA/text/SB153/id/3012702


SB153 –Training for School Staff- 
Welcome to Our World!

•100% of Teaching Staff, 40% of Classified Staff by 
2029

•Introduction to ACEs, Identification & Referral Process
•Increase confidence that school staff could be a caring 
adult in the life of a student in their school 

•Change in school culture and opportunity to learn 
more!
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https://www.cdph.ca.gov/
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Join Us for the Next Quarterly Public Webinar

Thursday, September 18, 2025

3:00pm-5:00pm PST

Sign up for the CYBHI Newsletter for updates and registration 
information
• In the footer on every page of the CYBHI website

• Or visit the sign-up page

• Scan the code for the webinar registration page

• Be sure to check your spam folder so you don’t you miss 
your email

https://cybhi.chhs.ca.gov/event/september-2025-cybhi-quarterly-public-webinar/
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